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ABSTRACT
Media framing analysis has developed in theory and application as a subset of political
communication theory for the past several decades. Recent efforts among its scholars have
sought to identify and create generalizable frames that can be applied across numerous social
and political issues for the purposes of further examining the impact media coverage has on
public opinion and policy development. This study utilizes previously established frames to
examine media coverage of military spouse employment over the past twenty years, in order
to better identify what role media coverage has played in the development of employment
policy and support programs for military spouses.
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CHAPTER I
MILITARY SPOUSE EMPLOYMENT AND MEDIA FRAMING ANALYSIS
Air Force Times, July 24, 1995 – “We’re hearing that we’re officers’ spouses
and we do not need to work because our husbands make enough money,” said
Audrey Moore, wife of a Marine stationed at Twenty-nine Palms, California.
“Therefore, we should be staying at home and having children. They’re not
coming out directly, but senior officers are indirectly putting pressure on
junior officers about [their] wives." (Jowers, A Rocky Road, 1995)
Associated Press, June 29, 2011 – “In an effort to address military spouses’
employment challenges, the Defense Department today launched a program to
expand career opportunities for military spouses worldwide, and to recognize
the skills and talents they bring to the employment table.” (Sanchez, 2011)
Introduction
In today’s struggling economy, there is a particular subset of individuals struggling
against great odds to maintain gainful employment—these individuals are the spouses of US
Military Members. In contrast to the general public, military spouses today struggle with a
notoriously difficult unemployment rate reported to be 26% or higher and a wage gap of 25%
(Military Spouse Employment Partnership, 2014; Bushatz, 2014). In today’s bit-driven 24hour news cycle, why would there ever be media coverage of such a select group of the
American population dealing with such unique employment challenges? Wouldn’t that
coverage largely only exist within military media publications? Not when national figures
take on the cause of addressing those very unique challenges—namely, the nation’s First
Ladies, Michelle Obama and Jill Biden.
So the question then arises, why military spouse employment? What is it about these
challenges military spouses face that interested such figures in taking up their cause? Does
the employment of a military spouse play a vital role in maintaining financial security and
family wellness among military families? What is public perception of military spouse
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employment, both within the military and US Government communities, as well within the
public at large? If it is an issue of national policy to bring awareness and program support to,
has it always been this way? Was it ever different? The first news excerpt displayed above
gives a glimpse into negative perceptions of military spouse employment that were long held
among the military community itself. The stark difference in the news excerpts presented at
the beginning of this thesis suggests that coverage is very different today from what it was
twenty years ago. This thesis aims to reveal exactly how this coverage has changed—in both
amount and quality—over time.
These changes matter because media coverage influences public opinion and public
policy. Scholars across the fields of communication, psychology, and political science began
several decades ago to build a cross-field body of research on the impact media has in
setting, influencing, and impacting public policy and public perception of many social issues.
One important aspect of this research is media framing analysis, which researches
specifically how the way the media frames an issue might impact public policy and public
perception of that issue. In other words, does the weight given to an issue, or emphasis
placed on it, or tone used, or word choices the media utilizes to portray any given issue have
any impact on public perception and future policy development surrounding that issue? A
multitude of studies developed around measuring this phenomenon argues that it does
(Gamson & Modigliani, 1989; Iyengar, 1990; Druckman, 2001; and Boydstun, Gross,
Resnik, & Smith, 2013).
Given its cross-field nature however, many of these studies on media framing
analysis are uniquely diverse in both their definition and their methods. Thus, today’s experts
in these fields are pressed with a need to create a standardized definition for media frames, as
2

well as consistent and applicable methods for any researcher within any one of these fields to
conduct media framing analysis on any given issue. Recent research by scholars Boydstun et.
al. however appears to be the beginnings of addressing this very need. By creating both a
systematic approach to identifying and coding media frames, as well as creating two models
for systematic computer analysis of the data, future research now has a potential guide map
to follow (Boydstun, Gross, Resnik, & Smith, 2013).1 With this addition of bringing
centralized definition and method instruction to the body of existing academic research on
framing analysis, an opportunity now exists for those interested to test the applicability of
their frames and analysis methods on issues where there has been a noticeable change in
policy development and public perception.
As revealed in the beginning, one such issue that merits further research is examining
how media coverage of military spouse employment has changed over the last twenty years.
Today the news cycles when it comes to the US Military, more often than not targets
coverage of troop movement, troop reductions, drone strikes, pay cuts, defense spending and
budget battles, retirement plan changes, or scandals within the Veteran’s Administration.
With the backdrop of an ongoing, politically controversial and laborious war in the Middle
East that has kept the country engaged in conflict far longer than any other American war –
most in the general public stand conveniently distanced from the daily woes of the military
life and frustrated at the seemingly never-ending conflict America has found itself in. Despite
these quandaries and frustrations, a unique window of opportunity has risen under the current
presidential administration, led by first ladies Michelle Obama and Jill Biden. This window
of opportunity has been a joint effort between public and private sectors, led by the White
House to highlight the importance of employment and transition assistance for veterans,
1

Retrieved at: http://www.cs.cmu.edu/~nasmith/temp/frames-2013.pdf

3

transitioning military members, and military spouses (Hall, 2011; Sanner, 2011; Superville,
2013; and Military Spouse Employment Partnership, 2014). This national level of effort has
not gone unnoticed among military communities or traditional military media outlets. Given
the support growing from both the private sector and state governments for these efforts, the
employment plights of military members as well as their spouses have now also gained the
media’s attention across national and regional media platforms.
Background and Significance
From its earliest beginnings, the U. S. Military community has relied heavily on the
volunteer support of its active-duty member’s counterparts—in a predominantly male
military force usually this meant their wives—to provide large amounts of unpaid social and
community support. In many ways it still does today, although the image of the military
spouse now includes both genders given increasing diversity among both those who serve
and those who join the supporting ranks by marriage. The traditional manner of volunteer
family-led support for the military community and its social fabric has long been referred to
by many as the two-person nature of a military career – meaning that for any service member
who stays in the service for any length of time and takes on any leadership or staff role
(officer or enlisted) will also bring with those positions an amount of support expected from
their spouse as well. This need for spouse support and leadership has historically played a
direct role in influencing US military family policy, US Department of Defense (DoD)
family policy, and public perception on the subject of military spouse employment.
News archives from the mid-1980s tell of an investigation the Air Force began, after
some key command spouses went public claiming they were pressured to quit gainful
employment in order to provide full-time volunteer, unpaid community support for their
active-duty spouse’s command position. The consequence of not doing so? — the very real
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threat that it would affect command decisions about their husband’s position, next promotion,
or next assignment (Black, 1987 and Fisher, 1987). Even with a military wide policy
directive forbidding this type of command influence established shortly after, this systemic
command influence continued to impact public perception of the role a military spouse
should occupy for years to come. However it was not the only obstacle military spouses
faced in terms of employment. To this day, female and male spouses attached to a military
member face significant difficulties in obtaining and maintaining gainful employment
because of the numerous moves, deployments, and family commitments associated with the
military lifestyle (Segal, 1986, pp. 22-30 and Harrell, 2001).
Much has changed over the past three decades in military policy, public perception,
and public policy support for a military spouse’s ability and personal need to balance
multiple roles and their right to be gainfully employed. The most visible developments as of
late, again, are the legislative and policy development efforts again led by first ladies,
Michelle Obama and Jill Biden, for the White House Joining Forces Initiative. With this
national leadership and support—now advocacy organizations, governmental organizations,
state governments, and the private sector have been brought together to address the problem
of military spouse employment (The White House, 2013). Far from an in-house investigation
to determine attitudes of command influence on the issue, this level of policy development
and public support indicates change many spouses in the 1980s would have probably deemed
inconceivable.
In selecting a public policy issue to utilize as a subject of research for media framing
analysis, military spouse employment policy was chosen for its recent development on the
national policy level, as well as its personal significance to my own experiences as a military
5

spouse. I, too, am a military spouse determined to excel in my education and to find a way to
develop a meaningful career, while also actively supporting my husband’s military career,
even with knowing the very real challenges and limitations military spouses face in
maintaining gainful employment. Through previous efforts to research military spouse policy
development, one of the key changes I observed were increased research efforts supporting
policy change, as well as increased media coverage of the employment challenges military
spouses face and efforts being made to address those challenges. Thus, it became apparent
that with enough individual champions, systemic research, and increasing media coverage
over the past thirty years policy changes have occurred (Semetko & Valkenburg, 2000;
Matthes & Kohring, 2008; and Dimitrova, Kaid, Williams, & and Trammell, 2005). This
realization alone showed me that media-framing analysis could now provide the necessary
grounded theory and methods for measuring how media coverage of military spouse
employment has changed over time and how it has framed the issue of military spouse
employment to both military audiences and the larger public.
Ultimately, both of these topics have a rich history of academic research, with expert
scholars supplying significant work to both framing theory and military spouse policy.
Bringing these bodies of research together will benefit each through providing insightful
connections and timely application. Consequently, this research project proposes to utilize
media framing analysis to identify, track, and measure media portrayal of the military spouse
and military spouse employment over the last thirty years. Thus my research questions were
designed to aid in discovering what changes have occurred and what differences exist
amongst media coverage of military spouse employment.
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Research Questions
Research Question 1: How has coverage of military spouse employment across military and
nonmilitary sources changed over time, both in amount and content?
Research Question 2: How does coverage of military spouse employment differ across
military and nonmilitary sources?
These questions will be used to guide the data analysis process, so that testing the
hypotheses laid out in the methods section will be conducted in a way that adds meaningful
and valid research findings to the body of research already conducted on both media framing
analysis and military spouse employment. In order to properly situate how this research
project would add to existing research in these fields, the next section will briefly review
seminal academic literature and theory—first, for media framing analysis and secondly, for
military spouse employment.
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CHAPTER II
FRAMING THEORY AND MILITARY SPOUSE EMPLOYMENT POLICY
DEVELOPMENT
Review of Literature
This project examines media coverage of military spouse employment over the past
twenty years from 1996 to 2015. In order to do that, systematic methods must be outlined and
established. For that to happen, it is important to first review how other scholars have
accomplished similar studies of both media coverage and of military spouse employment.
This will not only provide foundational theory and credence to the methods chosen for this
project, but it will also help situate this project and what value it hopes to add to both media
framing research and developing research on military spouse employment.
Media Framing Theory Development
Framing Theory has developed along a multitude of academic disciplines spanning
across sociology, psychology, political science, and communication, to name a few.
Beginning in the late 1970s, foundational theorists began studying framing effects and
theorized what influence they had both on the individual decision level and on a larger scale
through media communication (Kahneman & Tversky, 1979; Kahneman & Tversky, 1984;
Gamson & Modigliani, 1989; Iyengar, 1990; Entman, 1993; and Nelson, Oxley, & and
Clawson, 1997). Given this theory’s multi-disciplinary nature, finding consensus on a
definition of what a framing effect is, what frame types can be applied systematically across
issues and fields of study, and what model of framing analysis provides the most applicable
methods has been ongoing for the past thirty years.
Formative work by Gamson & Modigliani in the 1980s, developed a definition of
framing within the media as, “a central organizing idea, or frame, for making sense of
8

relevant events, suggesting what is at issue” (1989, p. 3). This definition was later built on
and expanded by Entman, who said, “Framing essentially involves selection and salience. To
frame is to select some aspects of a perceived reality and make them more salient in a
communicating text...” (Entman, 1993, p. 52). These two definitions of framing suggest that
how media chooses to categorize and structure their reports and thoughts on events has a
measureable impact on its audience, just as the actual message of the text content does.
Nelson, et. al.’s work on “the Psychology of Framing Effects” also helped to establish
definition by distinguishing between framing effects used by the media and direct messages
of persuasion and belief change—the former being an indirect use of structure and emphasis,
and the latter being a form of propaganda.
The turn of the century brought with it further development in media framing theory.
Druckman in his study on framing effects on citizen competence reveals another key
definition needed to truly understand two major trends of framing research – the public level
and the individual level. According to Druckman, some disciplines have focused on showing
framing effects on an individual’s thoughts and perceptions, while other disciplines have
attempted to measure framing effects on public and media communication (2001, p. 228).
Understanding how these vary in nature, also gives light to greater clarity of defining exactly
what framing is and whom it affects. So with the understanding of what framing effects are
and how they occur, the next question to be addressed is how have framing effects been
analyzed and measured?
Framing theory has largely developed by focusing on measuring framing effects
along two levels, as previously introduced—the individual thought level and the public
discourse level. At the individual level multiple disciplines often overlap in studies on
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decision-making that attempt to determine if framing an individual choice in one way or
another might affect an individual’s decision between the two, whether in survey research,
political polling, consumer choice, etc.. Legacy work here began with Kahneman &
Tversky’s studies on prospect theory (also known as risky choice) and the development of
loss versus gain valence frames. These frames specifically examine how an individual
decision is affected when a choice is framed as a loss or a gain (Kahneman & Tversky, 1979
and 1984). In 1998, Levin and others contributed significant work to framing theory, by
creating a typology of three frame types commonly studied and compiling an extensive
review of existing studies on each frame type. These frame types were risky choice framing
effects, attribute framing effects, and goal framing effects (Levin, Schneider, & and Gaeth,
1998). Even more recently, political science scholars Druckman (2004) and Boydstun &
Glazier (2013) have further developed risky choice framing theory by respectively,
considering the role emotions play in responses to gain/loss frames and how the media
utilized these same frames to portray the war on terror. Knowing these scholars individual
contributions to the continued development of framing theory helps to establish not only that
framing effects are real, but also importantly reveals how they can transcend just one topic
and apply to a host of different social issues. Studying how framing effects occur across
social issues whether at the individual level or public discourse level will be essential for
better understanding what role they have played in media coverage of military spouse
employment.
Perhaps of all the scholars studying framing effects at the public discourse level,
Iyengar’s founding work on thematic versus episodic framing is especially key, as thematic
and episodic frames were found to be the most applicable to media coverage of military
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spouse employment when selecting a general frame type to measure for. Thematic frames are
when the media discuss a particular issue in general or in the abstract, whereas episodic
frames refer to when the media frame an issue according to a specific example of it.
Iyengar’s work studied the framing effects within public media and its resulting impact on
public opinion concerning poverty and government welfare. He found through multiple
studies that framing poverty according to episodic frames—namely according to one poor
person’s experience—stimulated more of an individual connection and expectation of selfreliance, whereas the use of thematic framing to portray poverty as a collective social malady
elicited more of a desire for a collective response and an expectation for the government to
address the problem. Thus, his findings revealed that a mere framing of the issue played a
significant role in influencing public opinion on social welfare policy (Iyengar, 1990, pp. 2122, 28-29, 35-36).
Capella and Jamieson also contributed important work on media framing effects by
revealing its impact on public trust, levels of public cynicism, and public trust in the media
itself (Cappella & Hall Jamieson, 1996). De Vreese was another scholar that with the help of
colleagues conducted several studies on media framing effects, particularly revealing how the
media utilizes frames such as conflict, human interest, responsibility, and economic
consequences (Valkenburg, Semetko, & and De Vreese, 1999 and De Vreese, 2004). In the
end, regardless of diversity in approach, which level of framing is studied, or the number of
frames examined—multiple studies have shown framing effects to be real at both the
individual decision level and throughout media discourse at large.
Framing theory does not come without its critiques and apparent limitations,
however. Druckman in particular questions its relevance and reveals that its impact largely
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depends on the context and the individuals involved. He also goes on to enquire whether
framing theory is methodologically sound both in terms of validity and in terms of bias as he
wonders whether there might be a strong focus on only positive framing research results
(Druckman, 2004, pp. 684-85). Scheufele also presents a strong critique of framing analysis
and its methodology after compiling a classification and extensive review of existing
literature and studies across disciplines. In the end, two of his main criticisms are the need for
a replicable, longitudinal field study design, and the need for further research to incorporate
both the macro and micro (public discourse and decision-making) levels of framing analysis,
as he too often found one ignoring strengths of the other (Scheufele, 2004, p. 422).
Out of all recent research, Boydstun et. al.’s recent development of a unified coding
scheme and systematic framing analysis models seems to present a strong response to these
critiques. Only time for further research and application, however, will determine if they are.
Along with Iyengar’s seminal work on episodic versus thematic framing, Boydstun et. al’s
research was chosen as the key source in theory behind the specific framing methods to be
utilized for this project (Boydstun, Gross, Resnik, & Smith, 2013). The value in utilizing
their research is that their framing structure and generalizeable frames were created to have
broad application across social issues, which in turn provides systematic means for
examining media coverage of military spouse employment. Iyengar’s work on the nature of
frame utilized by media sources—thematic versus episodic—suggests to be the most helpful
for tracking the policy impact of media coverage on military spouse employment across time,
as well as for examining differences in thematic versus episodic framing usage between
military media and nonmilitary media. Given that thematic framing is reported to have the
greater policy impact, it is expected that military media will have the most invested interest
12

in utilizing it. This expectation also comes into play when examing media coverage for
specific frame usage differences, according to Boydstun et. al.’s list of specific frames. Here
again, if military media sources have an invested interest in finding, portraying, and
encouraging policy solutions to military spouses employment challenges, it arguably follows
that of the specific frame types, economic frames and policy prescription and evaluation
frames will be their most popular choices given these frames practical emphasis. In the end,
however, these are mere suppositions and the only way to truly know which framing methods
are utilized across time and how the two media groups differ in their usage of both levels of
framing will be by examining the data and analyzing it.
Research and Policy Development on Military Spouse Employment
In conducting a literature review for this research project, it is also important to
briefly review important academic scholarship that has been done on military spouses and
military spouse employment. It is also important to note key policy changes that have
occurred throughout the last 20 years that arguably result from the increased awareness and
policy development that academic research and increased media coverage have created.
Since the mid 1980s, scholars at RAND, a research organization with large funding support
from the US Government, and others interested in US military related research have been
conducting studies on the effects military spouses have on morale, enlistment, and retention
rates (RAND Coorporation).This research began largely after the policy change implemented
across military branches through the DOD Directive 1400.33 created in 1988. This directive
specifically prohibited military commanders from considering spouses’ employment status or
their volunteer work in making promotions, assignment decisions, and performance reports
(Department of Defense, 1988). Before this directive, a spouse’s volunteer involvement and
employment status could be commented on in official performance reports and often played a
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factor in command decisions on promotion and new base assignments (Harrell, 2001, p. 56).
The existence of improper command perception of spouse employment and unfair command
influence, as well as the shifting numbers of women into the workforce at that time
nationwide, necessitated that US military-family policymakers reconsider what support was
offered and what expectations were placed on spouses in the future (Segal, 1986 and
Schwartz, Wood, & Griffith, 1991). Research soon revealed that in addition to military
community expectations and commitments, military spouses continually faced the following
challenges in finding and keeping employment: frequent moves, licensure portability,
childcare considerations, and deployments.
With the turn of the century, a new interest in research and demand for policy
development occurred, as the military began to realize the very real impact the spouse and
family had on a military member’s retention and reenlistment. Research by social and
military policy experts largely recommended solutions that would greatly improve spouse
employment chances, having been convinced that an employed spouse and thus a satisfied
spouse directly impacts the military member’s decision to stay in the military, and vice versa.
Some recommendations were shortening moving cycles, developing programs giving
incentives to local businesses to hire military veterans and military spouses, and finally
developing policies and legislation at the State and Federal level to address licensure and
certification portability issues many spouses face with moving across state lines frequently
(Harrell, 2001; Harrell, Lim, Castaneda, & Golinelli, 2004; Castaneda & Harrell, 2008).
Some of the most key policy developments for military spouse employment in the last
decade has, first, been the development of the military spouse federal hiring preference,
created under President Bush in 2008 with Executive Order 13473 and then expanded again
14

in definition and application under President Obama in 2009. As it stands currently, this
special hiring preference administrated by the U. S. Office of Personnel Management gives
military spouses the ability to develop a portable civil service career alongside their active
duty military member (The US Department of Defense, 2012 and The U.S. Office of
Personnel Management, 2012). In addition to this special hiring preference, the Military
Spouse Employment Partnership forged under the First Ladies’ Joining Forces Campaign as
an expansion of an Army specific military spouse employment program has brought
additional career progression opportunities to military spouses in the past five years within
the private sector. This program created in 2011 is now administered across all branches of
the military and has created a partnership with numerous private companies promising to hire
and provide portable careers for veterans and military spouses (Military Spouse Employment
Partnership, 2014).
Most recently in terms of academic research, The RAND Corporation has
spearheaded several research projects looking into the roles of military spouses and the
challenges they currently face with employment. In 2009 RAND Project Air Force released a
report detailing survey results conducted on 802 Air Force military spouses. (Miller,
Meadows, Hanser, & Taylor, 2011) The Institute for Veterans and Military Families in
coordination with the Military Officers’ Association of America also recently conducted a
survey of Military Spouses in 2013, and released its report and findings in February of 2014.
(Maury & Stone, 2014) Another military advocacy organization, Blue Star Families also
conducted a survey in cooperation with The Institute for Veterans and Military Families on
military lifestyle issues just this year, which also added key insights for further research into
the challenges and efforts being made for military spouse employment. (Blue Star Families,
15

2015) Ultimately these research findings on issues military spouses face with finding and
maintaining employment are valuable for the White House Joining Forces Initiative, the
Department of Defense, for military families, and for employers and businesses across the
nation looking to partner with veterans and their families.
For purposes here, reviewing both the development of framing theory and research
surrounding the policy development of military spouse employment efforts, provides key
insight into how the first can assist with better tracking and measuring the second. In order to
better understand why and how media coverage of military spouse employment has changed
and increased over the past twenty years, one must first have a means for measuring that
coverage. Framing theory and the role it plays in media analysis will supply the necessary
means. Noting increasing academic research efforts and policy developments for military
spouse employment also plays an important role for this project, in that they are often the
subject of said media coverage, and thus provide specific events to target and measure
coverage before and after within the set time period of the past twenty years. Through
researching both media framing and military spouse employment thus far, there are two key
expectations that create the foundation for the research hypotheses discussed in the next
section, which will provide specific and measureable means to answer the general research
questions discussed earlier. These expectations are first that media coverage will show
changes across all sources in amount and content through both levels of framing—namely,
the nature of frame utilized and the specific types of frames discussed. The second follows
more specifically, in that differences and changes between the groups of media sources are
also expected. Thus, with these outlined expectations and having established both a relevant
academic history of both media framing and military spouse employment, the next section
16

will outline the specific methods used to track, measure, and and analyze media coverage of
military spouse employment.
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CHAPTER III
RESEARCH DESIGN AND METHODS
Materials and Methods Utilized
Research Design
The proposed research design draws primarily from theory and structural designs
illustrated in the works of Boydstun, Gross, Resnik, & Smith, 2013; Dimitrova, Kaid,
Williams, & and Trammell, 2005; Matthes & Kohring, 2008; Iyengar, 1990; and Semetko &
Valkenburg, 2000. A deductive structure was first chosen, as it required the variables and
frames selected for measurement to be clearly defined prior to any research. This structure
directly targets limiting researcher bias. This was important to establish given the fact that
while being a student researcher, I am also a military spouse inquiring into a topic that
directly connects to my current life. Other framing analysis studies have taken on a more
inductive nature, where researchers discover frames as they go, but with this comes the
danger of selection bias making these studies harder to validate and replicate (Macnamara,
2005, p. 9).
Research Population and Sample
The target population being studied in this research project is media coverage of US
military spouse employment over the past 20 years. The research has utilized content analysis
to examine printed media sources discussing any issues related to military spouse
employment. Thus the unit of analysis was printed media articles accessed electronically,
gathered from the following sample sources in two distinct categories: military media sources
and nonmilitary media sources. In the military category, sources utilized were specific
military and government newspapers, namely The Air Force Times, The Navy Times, The
Army Times, The Federal Times, and DOD documents in the form of government press
18

releases and official government blog posts. In the nonmilitary media category, sources were
selected first from the following national newspapers: The Associated Press, The Washington
Post, The Washington Times, The New York Times, The Wall Street Journal, and USA Today.
After retrieving all data available from these sources, local newspapers were also accessed
based on their close vicinity to military bases and subsequent coverage of military issues—
namely the Virginian Pilot located in Norfolk, Virginia; The El Paso Times located in El
Paso, Texas; the Florida Times-Union located in Jacksonville, Florida; The Deseret News
located in Salt Lake City, Utah; and The Fayetteville Observer located in Fayetteville, North
Carolina.
All of these sources were discovered, selected, and retrieved from the following
databases: Lexus Nexus, America’s News, Pro Quest, and Academic Search Premier Plus.
These sources were chosen based on the following criteria: 1) connection to target
population, 2) national, local, and military reputable sources to provide differing
perspectives, and 3) accessibility (Babbie, 2013, pp. 332-335). The national papers were
selected as well to account for potential bias in coverage, in that both liberal and conservative
media sources by reputation were chosen. Several military branch media sources, as well as
two from the Federal government were also chosen to ensure a fair sampling of perspective
and coverage across the military branches and DOD. In terms of sampling, articles were
gathered from a 20-year span, starting in 1996 up to present day. A total of 235 articles on
military spouse employment were collected from military news sources, and a total of 117
nonmilitary sources were gathered. During the coding process, a final check for relevant
material within each article was made and the final total of articles came to 314, which broke
down into 204 military articles and 110 nonmilitary articles. For sample selections, this
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research project utilized systematic random sampling to select the articles from each
newspaper. Given the total number of articles from each newspaper varied selection was
conducted as follows: every 10th unit from groups of articles larger than 40, every 5th for
groups of sources ranging in number from 15-40, and one unit was randomly sampled from
groups of sources that amounted to 10 or less articles.
Materials and Preparation
Research preparation for this project began with collecting the necessary articles and
creating a codebook. This was completed prior to coding any data, so that once the actual
sample materials were drawn from the entire collection they would each be sampled in the
same systematic manner. The codebook and list of coding categories are included as
appendices and provide clear operational variables that were recorded and measured. The
codebook also lists the coding processes and parameters in detail for any future research that
might want to utilize them. In brief, coding categories included: the source id, the newspaper
group, the article date, the relevancy of the article, the primary frame, the primary tone, the
nature of the frame, and finally whether the article was printed in more than one newspaper.
The primary text frames and tones were preselected from Boydstun et. al. list of
generalizable frames and frame tones prior to research. The frames chosen from their listing
initially were as follows: Economic, Quality of Life, Cultural Identity, Political, Public
Opinion, and Policy Prescription and Evaluation. These frames were chosen based on their
direct applicability and connection to the issue of military spouse employment. In
determining how relevant they were, Boydstun’s detailed examples and defined uses for each
frame were considered in connection to military spouse employment to see how applicable
they were. If there was no direct connection to be made than that frame was not selected
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(Boydstun, Gross, Resnik, & Smith, 2013, pp. 4-5 and Boydstun & Gross, Policy Frames
Codebook, 2014).
The choice to look at the nature or type of frames being used, namely thematic or
episodic frames, stems again from Iyengar’s seminal work on media framing (1990).
Stepping back to look at the overall nature of the frames used, according to his research,
points to valuable data on how the public will largely respond to coverage of a given issue, as
discussed in the literature review of framing theory. Here the use of thematic frames refers to
media coverage of military spouse employment in general, which according to Iyengar will
largely elicit a response of an expected collective responsibility for solutions; whereas
episodic refers to coverage of military spouse employment in terms of a specific spouse or
group of spouses, which according to Iyengar’s work the use of elicited a response of selfreliance and individual responsibility for solutions (Iyengar, 1990). Thus, operationally I
looked to see whether an article covered military spouse employment from the overarching
perspective of military spouses at large, or if it discussed the perspective of specifically
named spouses and their issues with employment. This process of selecting frames, tone, and
the nature of frames created by other researchers, again, was part of the deductive design of
the project, to prevent researcher selection bias.
Once I began conducting research and collecting data however, it soon became
apparent that utilizing a purely deductive structure, where I would only use previously
established frames, frame types, and tone values made it difficult to clearly identify what
impact and value those predetermined variables had in relation to my specific data in a way
that would enable other potential researchers to code and replicate my processes consistently.
Boydstun et. al. frames in particular were so broad in nature within my coding processes that
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it was difficult to not find overlap or a presence of all frames in every article. Thus their
existence revealed very little about their specific impact or role long term in media coverage
trends concerning military spouse employment. So in response to these difficulties, I needed
to find a way to make the frames more targeted in how they were identified across each
article. This in turn would also show the value in the usage of different frames and difference
of frame and tone usage across multiple media sources. Thus I decided to reduce the number
of Boydstun et. al. primary frames I would use to the four most applicable frames of
Economic, Quality of Life, Cultural Identity, and Policy Prescription and Evaluation.
Next I chose to create and use specific sub-frames for each of these primary frames
that produced issue specific variables consistently found through the data. Those subframes
created are as follows: Economic broke down into licensure portability, unemployment,
employer interest, and income/financial contributor; Quality of Life broke down into
retention, support programs, separation, and frequent moves; Cultural Identity broke down
into volunteerism, entrepreneurship, and career flexibility; and finally the Policy Prescription
and Evaluation frame was deemed specific enough to not need subframes.2 I also
encountered difficulty during this process, in utilizing Boydstun et. al. tone values, due to
concerns of subjectivity and an inability to replicate implicit tone values across coders. So in
response to this, I first limited the tone values to be identified to explicitly pro, explicitly
negative, balanced (a mixture of explicitly pro and anti), or no tone at all. In making these
adjustments to both the frames and tone values, I conducted a practice code of a sample of
my data, as well as worked with training a second coder through several sample sets so as to
ensure my coding methods and selection of subframes and tone values applied consistently

2

Detailed definitions and examples of how to identify each subframe throughout the data are supplied in the codebook appendix.
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and were valid. It was during this process that both my second coder and I identified that
measuring for tone in a consistent and reliable manner proved to be impossible, given that it
was far too subjective in nature to consistently code. The reason for this we largely
determined to be that the subject nature itself was neutral in tone more often than not and
thus rarely presented clearly positive or clearly negative examples of tone. In discovering
this, I decided to remove tone as a measurable variable from the project.
Coding Reliability
In most content analysis studies, two coders will blindly code a set of articles selected
to determine coding reliability. Once coding is completed a final reliability test then
determines the percentage of agreement between coders in order to ensure “intercoder
reliability” (Macnamara, 2005, pp. 10- 11, 20). As materials were coded, all coding results
were entered into a data table using Excel in the form of a sample tally sheet. (Babbie, 2013,
p. 338) This tally sheet recorded all important code categories. This tally sheet later formed
the dataset that was then used for statistical analysis to determine whether there were any
significant differences in the groups of sources, as well as differences across time. Given the
total dataset included 314 articles, the sample sets the 2nd coder worked with were selected in
groups of 20-30 articles. At the end of the coding process, there were two sets of intercoder
reliability tests run—percentage of agreement and Cohen’s kappa. In looking at the coding
reliability for the nature of frame variable, the percentage of agreement between coders
obtained was 100% and the resulting Cohen’s kappa value was 1.00. In looking at the coding
reliability for the individual frames utilized by media groups, each test was conducted for
both the collective primary frame variable and the individual subframe variables. The
collective primary frame variable results and their levels of reliability however were directly
linked to how reliable the individual subframe values were, as they were a summation of
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each of those individual subframes presence or absence. Across the individual subframes the
percentage of agreement figures ranged from 90-100% and the Cohen’s kappa values ranged
from .77 to 1.00. Ultimately though, the primary frame reliability figures sufficiently
revealed that the level of coder reliability needed was reached with a percentage of
agreement value of 95% and a Cohen’s kappa value of .94.
Research Hypotheses
This research project, as stated earlier, sought to discover whether there were any
differences between military and nonmilitary media coverage of the issue, or whether there
were any differences in the frames or tones utilized between the groups of sources. In light of
this, the following research hypotheses were created to specifically address research
questions 1 and 2. Hypotheses 1(a) and 1(b) directly answer the first research question, and
Hypotheses 2(a), 2(b), and 2(c) all seek to answer the second research question.
Hypothesis 1(a): Media coverage of military spouse employment will increase across all
sources from 1996-2015. A noted spike in coverage is expected following President Obama’s
election in 2008.
Hypothesis 1(b): Coverage of military spouse employment across all sources will use both
thematic and episodic frames.
Hypothesis 2(a): Military sources will have more coverage of military spouse employment
than nonmilitary sources.
Hypothesis 2(b): Military sources will use more thematic frames than nonmilitary sources.
Hypothesis 2(c): There will be differences in frames utilized by military media sources and
nonmilitary media sources. It is expected that nonmilitary sources will utilize more
Economic and Policy Prescription and Evaluation frames than military sources.
Utilizing this research design and examining the data according to these parameters made
statistical analysis possible to test these hypotheses. In doing so, it was possible to discover
what role military and nonmilitary media sources played in covering the issue of military
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spouse employment, how coverage has increased over the last twenty years, and what
differences in their coverage existed in terms of frame usage.
Measurements and Calculations
There are a number of measurements and calculations available to analyze the data
this research project gathered, but there are two specific measurement purposes that it sought
to accomplish. First, the hypotheses and research questions formulated specifically required
descriptive statistical measurements that will describe the occurrence of media coverage on
the chosen issue over the set time period. Descriptive statistics revealed which of the
preselected frames and tones each newspaper and each media group utilized the most
frequently. The second measurement purpose these parameters required was to determine
what interventions or differences were at play between the two media groups and whether
they were statistically significant. This allowed for statistical analysis of the difference in the
types of frames and tone each media group utilizes.
For descriptive purposes, some common measurements and calculations are measures
of central tendency, such as the mean and the mode, and a frequency distribution. Calculating
the mean and mode reveals important data, such as the most frequently utilized frame or
tone. Calculating a frequency distribution of the data gathered in graphical form helps to
reveal the progress of media coverage over time across each source individually, as well as
collectively across each group (California State University, Northridge).
It is always important to do more than just describe what the data was revealing. This
is where the second purpose of determining statistically significant differences between the
groups of data gathered becomes key. There are several tests available to measure differences
between two groups, but the effectiveness of each largely depends on the type of variables
being examined. In this research project, the nature of frames, primary frames, and subframes
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examined and coded for are considered nominal variables, in that they are each distinctively
different and not ordinal, interval, or ratio in nature. Thus given their nominal nature, the
Chi-Square independent test, represents the best form of statistical measurement for
measuring the difference between the groups. This test largely describes and reveals the
difference between observed frequencies and expected frequencies between two groups,
similar to the Cohen’s Kappa reliability tests run on the sample set coded by both myself and
the second coder (California State University, Northridge).
In more technical terms, the hypotheses and research questions also include in their
breadth the basic questions that the chi-square test always seeks to answer—that of the null
hypothesis and the alternative hypothesis. The former implies that there is no relationship
between the two variables studied, and the latter would imply that there is. Using the Chisquare independent test for analysis requires the level of significance to be outlined, followed
by calculating the degrees of freedom, expected frequencies, a test statistic, and finally a pvalue from the sample data. Once the data is analyzed and the tests run, the results will reveal
what, if any, significant differences exist between the variables (Babbie, 2013, pp. 475-477).
This form of statistical analysis was also predicated in a similar form of media framing
content analysis by Dimitrova et. al. in 2005. The only way to determine this is through
statistical analysis. Thus the difference between military and nonmilitary media coverage in
terms of their frame and nature of frame usage need to be examined for statistical
significance. Thus, the next section will discuss what results, examining and analyzing the
data revealed and what differences, if any, occurred across time and between the two media
groups.
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CHAPTER IV
MEDIA COVERAGE RESULTS
Findings and Implications
From the beginning this project has sought to discover, track, and identify changing
media coverage of military spouse employment over the past twenty years. The research
questions were specifically designed to approach the data for answers on not only how the
coverage has changed over time in both amount and content, but also how that coverage
differs between the two key groups of media sources studied—military and nonmilitary
printed media. These research questions led to hypotheses that outlined measureable
expectations and outcomes for this project that could either be found and confirmed or at
least provide differing measureable results that could be clearly explained. The data itself has
revealed both expected and surprising results. Either way, audiences interested in the study of
media framing or military spouse employment or both can glean valuable new insights to the
role the media has played in covering military spouse employment over the past two decades,
as well as how military spouse employment itself has changed and increased since the early
1990s.
Differences in Media Coverage Across Time
The first research question sought to discover how media coverage of military spouse
employment has changed over time in both amount and content. Hypothesis 1(a) predicted
that the amount of media coverage would increase across all sources over the set 20-year
period, but that the greatest spike in coverage would be seen after 2008 when President
Obama was elected. The data revealed both these expectations to be largely true.
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Table 1 - Increase of Media Coverage 1996-2015
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Table 2 - Yearly Increase of Media Coverage 1996-2015
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Coverage along both groups of sources increased slowly over the first decade as shown in
Table 1. The greatest increase in coverage was seen after President Obama’s election in
2008, however it was most notably seen in the years of 2010-2012 as seen in Table 2. This
spike suggests that the creation of President Obama’s Joining Forces White House Initiative
in 2011, spearheaded by First Ladies Michelle Obama and Jill Biden played a pivotal role in
raising awareness and drawing media coverage to the issue of military spouse employment
(Sanner, 2011 and Sanchez, 2011).
Military Spouse employment itself was and continues to be a primary issue targeted
by the Joining Forces Initiative. As mentioned earlier, an important part of the Joining Forces
Initiative that made spouse employment such a targeted issue was the expansion of the Army
Spouse Employment Program into an all-branch wide DoD program into MSEP, the Military
Spouse Employment Partnership that brought companies across the private and nonprofit
sectors on board as military spouse hiring partners (Jowers, 2011). Examples discussing
Joining Forces and its focus on Military Spouse Employment abound amongst the coverage
across both groups of sources. The Associated Press reported following Joining Forces’
launch in April of 2011, “First Lady Michelle Obama called on companies…to recruit and
hire members of the military and their spouses, saying they offer unique skills and qualities”
(Sanner, 2011). USA Today reported on the launch of Joining Forces by sharing, “Military
families will be Michelle Obama’s second signature issue…She and Jill Biden, the vice
president’s wife, say they intend to build a program that can outlast their husbands’
tenure…Focused on helping families cope with issues related to employment, education, and
health, ‘Joining Forces’ will be managed by a three-member board that includes retired
general Stanley McChrystal” (Hall, 2011). Military sources also reported on the initiative
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saying, “Joining Forces engages the nation on military community issues, and highlights
areas where support is needed…that includes military spouses” (Jowers, 2011). Ultimately,
this increased coverage within the past five years has led to raised awareness, especially
among military spouses, of what efforts on both a national policy level and branch specific
program level have occurred since the First Ladies took up the torch.
Nature of Frame Differences Across Media Coverage
The coverage in terms of content also shows some changes across time throughout
both groups of media sources. In the first decade stories primarily focused on the challenges
military spouses faced in finding, gaining, and maintaining employment. In the second
decade media coverage focused more on finding policy solutions at the national and state
levels for addressing those still occurring and well-known challenges, as well as raising
awareness to existing military and community-based programs that have been created to
specifically help military spouses with employment. These trends can be seen on a larger
scale by looking at the nature of frames chosen across both groups of media, through the
examining their use of thematic versus episodic framing or a mixture of the two. Hypothesis
1(b) projected that that both groups of sources would utilize both thematic and episodic
frames.
By and large both groups increasingly utilized thematic frames the most, or a decided
mixture of the two, which still supports the original hypothesis that both groups would utilize
both types. However it was surprising to see how little episodic frames were used alone.
Very few between both groups of sources would ever use purely episodic framing throughout
an article. The use of thematic frames allowed both military and nonmilitary media sources
to continually portray the issue of military spouse employment as a common issue for a large
number of military spouses. One example from 1996 in a regional, nonmilitary newspaper
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printed the following, “‘The military has undergone many changes since it became an allvolunteer force,’ says Carolyn Becraft, deputy assistant secretary of Defense for personnel
support, family and education. ‘It has gone from a largely unmarried force under conscription
to a predominately married force today.’ According to Becraft, more than 60 percent of
military spouses have jobs” (The Deseret News, 1996). The article then continued on in a
thematic nature to portray the growth of military family services such as base childcare, as a
direct response to the growing dual-career nature of the married military households and the
challenges that inherently presents.
The utilization of both thematic and episodic frames, allowed the media to address
common employment struggles for spouses with frequent examples of how individual
military spouses uniquely responded. One article from The Florida-Times Union shares of
the larger employment challenges military spouses face such as professional licensure
portability, high unemployment rates, and little to no unemployment insurance after
relocating due to military orders. In the midst of these larger issues though the article also
highlights a particular spouse Amy Wolford and the rare success she had in finding
employment on her military base thanks to the military spouse employment assistant program
specialist on base (Piatt, 2004). Of the very few articles presented solely from an episodic
frame, they commonly follow a particular spouse’s career journey alongside his/her military
spouse’s active military career and how they managed to make a dual career work or what
sacrifices the civilian spouse was often required to make (Moon, 2001 and Tuzzolino, 2008).
Ultimately though, over time the usage of thematic frames would grow increasingly greater
across both groups of media.
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Table 3 – Nature of Frame Usage 1996-2015
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Differences in Media Coverage Between Groups
The second research question looks to see what differences exist within coverage
between the two media groups—military and nonmilitary. Hypothesis 2(a) first addresses this
question in suggesting that overall military media sources will have more coverage of
military spouse employment than nonmilitary media sources will. In terms of total amount of
coverage in the past two decades, military media sources carried nearly double the amount of
articles collected. As mentioned earlier, military articles totaled to 204 versus the nonmilitary
articles, which amounted to a total of 110 articles. Given coverage differs largely in amount
and frequency over the years, in that military media coverage of this issue is nearly double
that of nonmilitary media coverage of military spouse employment, one might question how
article counts and coverage between the two groups are directly comparable. To address this,
first, it is important to note that it only makes sense for military media coverage to be greater
overall given it is a subject that directly impacts their audience. As discussed previously,
studies on military spouse employment have revealed it to play a key role in determining and
impacting military retention. This factor alone makes following its development and
progression worthwhile for military media sources. As coverage has increased, military
spouses themselves have long relied on military media sources directly or indirectly shared
through base officials and services to continually update them to new programs, services, and
policy efforts on their behalf.
Even more recently, media sources, military service providers, and military interest
groups are continually seeking how to reach younger and newer generations of military
spouses with the most current information on what programs and services exist for them. As
one recent article in The Navy Times discussed, two of their newest efforts to “get the word
out” on military spouse employment efforts is both through generational targeted efforts via
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social media online and through partnering with military interest groups to assist with
spreading information to their members and chapters (Jowers, 2014). In the end, whether it
is for military retention interests or for informing interested audience members—namely
military spouses themselves—military media sources have played a key role in the amount of
media coverage military spouse employment has gained in the past twenty years. Knowing
this also helps for accounting for why media coverage differs so greatly in amount across the
two groups.
Last but not least, the argument for still comparing coverage between these two media
groups lies in the need to assess the differing audiences reached through their coverage. To
only measure media framing trends within military media sources, would provide a very
skewed picture, as military media sources typically only reach military audiences and they do
so at a different frequency than nonmilitary media does. National and regional nonmilitary
media sources however widen the scope of what audiences are reached and at what frequency
they are reached. Examining and comparing both groups for trends within their media
coverage, arguably gives a better understanding and holistic picture of how framing effects
are occurring.
Nature of Frame Differences in Media Coverage Between Groups
The next aspect of coverage examined for differences between the two media groups
was measured through looking at their different framing usage at the general level by
examining what nature of frames were being utilized—thematic, episodic, or both. Utilizing
thematic or both types of frames were increasingly common to both sets of media sources,
and there were no statistically significant differences amongst their usage of them. However,
it is still interesting to note how they did differ in their usage between the two groups over
time. Table 3 shows the differences between the two groups over time graphically, but given
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the differences numerically are small, Table 4 reveals the differences in actual figures. As
revealed in Table 4, nonmilitary newspapers prioritized both thematic and episodic types of
frames more than solely thematic from 1996 to 2010 and it was only in the last five years that
their usage of solely thematic frames outgrew their usage of both. In the military media
coverage however, it was only in the first five-year period from 1996 to 2001 that their usage
of both types outweighed their usage of solely thematic frames. Here again the data reveals
that their dependence on thematic frames grew increasingly over the time period, with its
greatest spike in the past five years from 2010 onward.
The military media’s use of more thematic frames lines up with Hypothesis 2(b),
which predicted that the military media would use more thematic frames than nonmilitary
media sources would. This is true even if you calculate the percentage rate each used, where
military media utilized purely thematic frames 61% of the time, versus nonmilitary media
sources utilizing them 48% throughout the time period. Earlier in the research process, it was
expected to find more usage of episodic frames—however as shown in Tables 3 and 4 their
usage was quite infrequent between both groups. In terms of percentage, nonmilitary media
used solely episodic frames less than 1%, while military sources used them just less than 3%
of the time.3 The expectation to find more usage of purely episodic framing stems from
Iyengar’s founding work on framing effects, as discussed earlier. His fundamental work
revealed that how a policy or issue is framed, whether episodically or thematically, has
considerable impact on how the public responds to it. Episodic framing elicited an
expectation of individual responsibility whereas thematic framing of an issue as a collective
problem elicited an expectation for collective social responsibility (Iyengar, 1990).
3

Percentages were calculated by taking the number of specifically framed articles within each group and dividing them by
the total number of articles for each group. Exact figures found in Table 4.
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Table 4 – Nature of Frame Usage Counts
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Iyengar was not alone in suggesting the very real impact framing effects within the
media and public discourse carry, but his work provides a key foundation for understanding
the role thematic framing has largely played in the coverage of military spouse employment.
Given both military and nonmilitary media sources have continually increased their use of
thematic framing, the data suggests according to framing theory that addressing the
challenges of military spouse employment is not a problem military spouses can individually
fix on their own. Given many of the challenges they face in employment are a direct result of
their collective service and connection to the military itself, media coverage implied more
and more that a collective response was/is necessary.
Perhaps this has been nowhere more apparent than in coverage of the Joining Forces
Initiative, which itself corresponds with the largest increase in the reliance on thematic
framing in the past five years across both media groups. Statements like the following were
made by Michelle Obama, "We should all be working together on this. These are pretty solid
Americans out here that are making these sacrifices quietly for all the rest of us" (Hall,
2011). “Whether you're in finance or technology or the food industry, every single one of you
can ask yourselves that same question: `What more can we do? Think outside the box, take
real risks and work together to make big, bold commitments to hire our veterans and military
spouses...” (Superville, 2013). Again and again coverage thematically shows that the First
Ladies, the President, and numerous other advocates refer to helping military families and
addressing the issue of military spouse employment as a collective responsibility demanding
a collective response at all levels, national, state, and local. Given so many examples of
thematic framing increasing and knowing what response thematic framing purports to illicit
in terms of public response, the data suggests that media coverage itself was a key factor for
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the increase in policy efforts, program funding, and legislative efforts made in the last decade
on behalf of military spouses and their employment.
Frame Usage Differences in Media Coverage Between Groups
The last and perhaps most extensive portion of the data examined for differences
between the two media groups occurred in looking at the differences in specific frame usage.
The frame choices, were again selected from Boydstun et. al. list of generalizable frames
according to which of them best applied to the issue of Military Spouse Employment. The
frame choices selected were an Economic Frame, a Quality of Life Frame, a Cultural Identity
Frame, and a Policy and Prescription Evaluation Frame. How these frames were specifically
identified and applied through the use of subframes for each frame category was established
during the coding process, as outlined in the previous methods section. When conducting the
final data analysis, the codes for each subframe were tallied and recorded in two additional
ways across the data sheet—first they were compiled to give a sum of the number of
subframes used for each frame category and secondly a tally was taken to merely note the
presence or absence of any or all subframes with the identifier of 0 or 1, to be able to
accurately compare frame usage across articles and media groups so that some articles did
not skew the data with a heavier use or lighter use of subframes. These final tally results were
then transferred into an SPSS dataset for further statistical analysis.
In response to the second research question of looking for coverage differences
between the media groups, Hypothesis 2(c) sought to specifically identify how the groups
would differ in their specific frame usage. It proposed that nonmilitary media sources would
utilize more economic and policy and prescription frames that military media sources would.
The results were initially surprising in that specific frame usage did not differ between the
two groups as significantly as expected. In fact very little statistically significant differences
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in frame usage were found. The significant differences that did occur actually occurred
across both media groups over time, rather than between them. This is not to say that there
frame usage was identical, or that there were no differences at all. What differences did occur
between the two groups, even if not statistically significant are still important to note. As
Table 5 reveals, comparing the means of frame usage across both media groups shows that
their overall frame usage was largely similar. Interestingly enough and different from what
Hypothesis 2(c) suggested, both media groups primarily relied on the use of economic frames
and quality of life frames, more so than the other two. However, the use of Policy frames did
become stronger over time, whereas the use of Cultural Identity frames remained the least
used between both groups throughout the entire time period examined.
Looking at the mean percentage rates of frame usage, as Table 6 shows, also reveals
how the frame usage between the groups was largely similar over the years. Small
differences did occur, the most notable of which are the use of the quality of life frames and
the policy frames between the two groups. The original hypothesis again, suggested that
nonmilitary media would utilize economic and policy frames more than military media
would. In reality both groups prioritized economic frame use throughout the entire period.
Interestingly enough though, both groups began with using more quality of life frames and
although economic frames began to show stronger usage over time across both groups, each
group still continued to use quality of life frames in fairly proportional amounts throughout
the time period.
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Table 5 – Frame Comparisons Across Newspaper Groups
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Table 6 – Frame Usage Rate Between Media Groups
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The greatest difference in frame usage found between the groups and over time was
in their use of policy frames. Nonmilitary papers started utilizing policy frames more in the
first decade, and it wasn’t till after 2006 that military papers started using it more frequently,
going from a 3% rate of use in 2001-2005 to a 26% rate of use in the 2006-2010 year range.
Reasons for this rapid growth in policy frame use across both media groups in the 2006-2010
time frames arguably stem from significant policy efforts made for military spouses during
those years under both President Bush and President Obama, upon his election. As discussed
in the Literature and Theory Development section, it was during this time that the Federal
Military Spouse hiring preference was created, both Presidents began advocating for hiring
support for military families, and by 2010 the coordination of the Joining Forces White
House initiative had begun. This is further reflected in the statistical analysis conducted on
the data collected. The primary statistical test for measuring the differences in the use of
frames between the media groups was the chi-square test, as outlined previously in the
methods section. Running the chi square tests on frame usage between military and
nonmilitary papers revealed very few statistically significant differences in their frame usage
overall. In fact, the only significant difference found was in the time period from 2001 to
2005, where their usage confirmed the null hypothesis of there being no significant
difference in military versus nonmilitary usage of policy frames to be incorrect. There was a
significant difference in their usage of policy frames during these years only, given there was
a significant value of .027 with the degrees of freedom being 1.4
Given both military media sources and nonmilitary sources primarily used similar
amounts of each frame type over the last twenty years, the question becomes: what do these
4

In order to account for the low cell count due to a small sample size, the Fisher Exact Test
results within the Chi-square test were the final significant values used and recorded.
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frame types emphasize in terms of content and how do they connect with the respective
media audiences? Looking at the larger, overall nature of frames already gave us the
impression that both military and nonmilitary media sources often frame military spouse
employment as a collective issue prompting a government-led, collective response according
to framing theory (Iyengar, 1990). Specifically though, which frames were utilized the most
to portray content on military spouse employment? As the tables above have already
revealed, the two most common frames utilized by both groups over time were Economic
frames and Quality of Life frames. According to Boydsun et. al. 2013 study and codebook,
Economic frames emphasize, “the costs, benefits, or monetary/financial implications of the
issue (to an individual, family, community or to the economy as a whole).” Quality of Life
frames however, instead focus on “the effects of a policy on individuals’ wealth, mobility,
access to resources, happiness, social structures, ease of day-to-day routines, quality of
community life, etc.” (Boydstun, Gross, Resnik, & Smith, 2013, pp. 4-5) Emphasizing both
of these aspects, by framing content covering military spouse employment according to each
of these perspectives seems logical. For the military audience it continually frames the issue
and any challenges or proposed solutions according to both important economic
considerations military families must continually assess, while also providing insight into
how those same issues and solutions derive from or impact their welfare and daily life. For
the nonmilitary audience, given much of military spouse employment is already framed as a
collective responsibility for the general public to care about addressing, framing the specifics
of the issue as having both economic and quality of life considerations arguably makes the
connection both practical and personal.
Last but not least, Policy Prescription and Evaluation frames are defined as,
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“particular policies proposed for addressing an identified problem, and figuring out if certain
policies will work, or if existing policies are effective” (Boydstun, Gross, Resnik, & Smith,
2013, p. 4). This growth in the use of policy frames over time between both media groups,
knowing framing theory and how it suggests an impact on policy development suggests that
media coverage played a role in the development of military spouse economic policy. This
would also be true from the aspect of the use of thematic framing increasing across both
media groups as well. Looking at both the growth and use of specific frames, as well as the
nature of frames used over time both present compelling evidence that as coverage increased,
an awareness of military spouse employment challenges grew, which thus created motivation
to reexamine existing military policy and programs and to consider new policy solutions.

Conclusion
Ultimately, this project sought to identify and measure framing differences by first
asking targeted research questions about media framing and coverage of military spouse
employment and secondly, outlining specific hypotheses for answering them. The research
questions again aimed to find what framing differences occurred within the media coverage
across time and between the groups of media sources. The hypotheses defined how to track
those differences and framing changes through noting specific factors such as important dates
and events within the set time period, changes in the amount of coverage, the varied use of
thematic versus episodic framing, and the varied use of the chosen specific frames—
Economic, Quality of Life, Cultural Identity, and Policy Prescription and Evaluation. In the
end, after conducting a significant amount of research into both media framing content
analysis and military spouse employment policy development, coverage over time and
coverage comparisons between military media sources and nonmilitary media sources clearly
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showed some framing changes and differences.
This project’s data largely revealed an increased amount of media coverage in recent
years with a subsequent, noticeable increase in program support and policy efforts for
military spouse employment endeavors. Thus, framing theory as it stands currently would
stipulate that how the media has portrayed military spouses and how it has portrayed policy
efforts made for them played a part, potentially a significant part, in the development process
and public support for it over time (Iyengar, 1990, p. 20). Iyengar’s seminal work on the
impact in thematic framing supports this when looking at the growth of public policy efforts
and public support for military spouse employment efforts at large. In addition to this, other
framing theorists previously examined, such as DeVreese, Capella and Jamieson, and
Boydstun et. al. all contributed significant studies analyzing and measuring the impact that
the use of specific frames such as conflict and economic frames, opportunity versus risk
frames, or a categorized list of commonly used specific frames have –both within media
coverage and public response to coverage of any given issue. Bodystun et. al. generalizable,
but specific frames in particular provided the necessary structure that this studied needed to
examine what type of frames the media commonly used to portray the issue of military
spouse employment. This study’s results showed the usage of an economic frame was by far
the most common, whereas the usage of the policy frame showed the most change and
increase over time across both media groups (De Vreese, 2004; Cappella & Hall Jamieson,
1996; and Boydstun, Gross, Resnik, & Smith, 2013). In the end, the only way to confirm
whether media coverage and its usage of framing had any impact on military spouse
employment policy was to measure for framing effects and to examine media coverage of the
issue. This project, while revealing small differences in framing effects between the two
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media groups, still strongly presented that the growth in thematic framing and the specific
frames utilized tracked in correlation to policy development on military spouse employment.
Ultimately, framing theory’s advocates have long been studying to find a way to
bring more validity and reliability to its methodology. Over a similar time period, military
spouses have been studied and recognized for not only their contributions to the military
community, but also for their need and right to gainful employment. For researchers wishing
to better understand the forces behind recent policy development and national initiatives for
military spouse employment, media framing content analysis provided clear methods for
better identifying what role media coverage played alongside policy development for military
spouse employment. For researchers looking to expand framing theory’s validity and
reliability, Boydstun et. al. recent generalizable framing methods need to be replicated to
further support their systematic worth. Embarking on this research project sought to not only
add valuable efforts in supporting and testing their methods, but it also helped to further
establish a clearer understanding of how military spouse employment policy is developing
and how media coverage has contributed to that process.
Framing theory largely thrives today as a multi-disciplinary field of study. This is
arguably one of its greatest strengths, as each peer-reviewed and systematic addition
purposes to increase theory validity and reliability. As one scholar praises it,
Framing’s value, however, does not hinge on its potential as a unified research
domain but… as a provocative model that bridges parts of the field that need to be in
touch with each other: quantitative and qualitative, empirical and interpretive,
psychological and sociological, and academic and professional. If the most interesting
happens at the edges of disciplines—and in the center of policy debates—then
framing certainly has the potential to bring disciplinary perspectives together in
interesting ways (Reese, 2007, p. 148).
In noting this theory’s distinct ability to cross research disciplines, this research project’s
topic and focus were also partly inspired by the number of studies found utilizing framing
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analysis to measure framing effects on gender, a specific population, and a social
movement—namely the women’s movement. Some of these studies such as Terkildsen &
Schnell, 1997; Akhavan-Majid & Ramprasad, 1998; Lind & Salo, 2002; and Barnett, 2005
all reveal in diverse ways the impact that media had in framing issues directly feeding public
perception and policy development within the various waves of the women’s movement.
These studies in particular and the multi-disciplinary nature of framing analysis itself,
debatably present that utilizing framing analysis to analyze public perception and policy
development for the specific population of military spouses and military spouse employment
policy would enable similar success. Thus as an addition to framing theory scholarship, this
study hoped to contribute not only valuable efforts in testing Boydstun et. al. methods and
generalizable frames, but to also build upon framing theorists efforts to study framing effects
around a specific issue that largely impacts a specific population.
This study itself also proved to be multi-disciplinary in nature, not only in how it
drew upon a multitude of framing theory sources, but also because of how it additionally
purposed to add to the growing field of academic research studying military spouse
employment. For the issue of military spouse employment alone, this project was able to not
only track the growth of policy and program support for military spouse employment over
the past twenty years, but it also revealed who key players were, the timing and impact of
various events, and a clearer understanding of what employment conditions for military
spouses today still prove to be challenging. If nothing else, this study hopes to pave the way
for continued, future research on military spouse employment. Questions like, what role does
gender now play in employment statistics and programmatic efforts given the growing
number of male military spouses or how is generational diversity impacting how military
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spouses learn of resources and support efforts will be key for future research to address.
Lastly, by drawing these two fields of study together, this project hopes to provide a unique
and valuable bridge between the two that will enable future research new ideas and verifiable
methods, whether that be in studying further media framing impacts or the development of
military spouse employment.
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APPENDIX A
NEW HORIZONS FOR MEDIA FRAMING ANALYSIS AND MILITARY SPOUSE
EMPLOYMENT: CODEBOOK
Last Updated: 22 December 2015
Kallie J. Culver
Graduate Student at University of Colorado—Denver
kallie.culver@ucdenver.edu
This codebook lays out the coding categories and parameters utilized to review all
data collected for this project. This codebook and its list of coding categories will provide
clear operational variables to record and measure (Babbie, 2013, pp. 335-339).
CODING CATEGORIES:
Coding categories include the following: the article ID, the Newspaper ID, the group
under which the newspaper falls (military or nonmilitary), the date of the article, the article’s
relevance, the nature of the frame (episodic or thematic), the primary frame evaluation
(economic, quality of life, cultural identity, and policy prescription and evaluation) which is
recorded based on the presence or absence of various sub-frames identified within each
primary frame, and whether the article was printed in multiple newspapers. 5
CODING PROCESS:
Once data has been gathered and is filed in an accessible manner, coding should be
conducted according to the following processes.
STEP 1:
A data table in either Excel or SPSS must first be created and contain columns for
tallying all coding categories (Babbie, 2013, p. 338). This tally sheet will record all the code
categories, and thus will provide numerical data for later analysis in SPSS.
STEP 2:
Coding should begin with recording the first four coding categories: newspaper ID,

5

The primary frames and tones were first selected from Boydstun et. al.’s list of frames and tones. Their codebook can be

referenced for detailed definitions and examples of their frames and tones. The sub frames and tone categories were further adjusted to
specifically apply to military spouse employment. Iyengar’s work can be referenced for further background definition in determining the
nature of the frame.
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newspaper group, date of the article, and the relevancy of the article. To determine the
relevancy of the article, the coder should skim the headline and the article to determine if the
article is addressing the topic of military spouse employment. If yes, code as relevant, if not
code as irrelevant and set aside. Examples of an irrelevant article would be an article that
references military, spouse, and employment as separate and entirely unrelated nouns or an
article that discusses military employment or veterans employment issues without any
reference to military spouses. In addition to determining whether there is relevant
coverage of military spouse employment, it is also important to remember that some
articles’ content will be entirely relevant and other articles will only address the issue in
a portion of the content. With this it is important for the coder to apply all further
coding processes to the relevant portions of the article. Each coding process should be
applied in direct application and connection to content covering the issue of military
spouse employment.
STEP 3:
Once the initial coding is complete, the coder then moves on to code the actual
content to determine the primary frame, tone, and nature of the frame. Here the order changes
though, as the coder must code for the various sub-frame categories first. Code these subframes according to binary code, noting their presence in the article as 1 and their absence in
the article as 0. The sub-frames are listed below with examples of each:
1. Economic Sub Frames
•

Portability: any reference to military spouse career portability, whether
that be difficulties with maintaining career licenses across state lines or
specific jobs or career fields or companies that allow for portability.

•

Unemployment: any reference to unemployment rates, difficulties, or
benefits.

•

Employer Interest/Hiring: any reference to employers interested in
military spouses such as employers involved in the military spouse
employment partnership (MSEP) or the federal government or comments
on hiring practices concerning military spouses.

•

Income/Financial Contributor: any reference to military spouses income or
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their ability or inability to be a financial contributor.
2. Quality of Life Sub Frames
•

Retention: any reference to military retention (keeping personnel in the
military) issues in relation to military spouse employment.

•

Separation: any reference to military members leaving the military due to
military spouse employment issues.

•

Support Programs: any reference to programs created to support military
spouses, whether that is a government or military or state or local
community program. Common examples mentioned are the Military
Spouse Employment Program, Military Spouse Employment Partnership,
programs run by base family centers, programs run by organizations such
as Military Officers’ Association of America and Blue Star Families, and
many others. Note: these programs are often mentioned in conjunction
with legislative and policy efforts. Code for support programs, when it is
discussing program implementation of those efforts.

•

Frequent Moves: any reference to the military lifestyle of frequent moves
and its impact on military spouse employment.

3. Cultural Identity Sub Frames:
•

Volunteerism: any reference to military spouse volunteer work or their
choice to volunteer in the absence of gainful employment.

•

Entrepreneurship: any reference to military spouses starting their own
business or being an entrepreneur.

•

Career Flexibility: any reference to military spouses being willing to take
any job or take pay cuts or be flexible in terms of their career, as well as
any comments on having diverse resumes or work experience due to their
military lifestyle. Remember that merely being able to move around with a
job should be coded under portability.

4. Policy Prescription and Evaluation
•

Policies or Legislation: Any reference to policies or legislation impacting
military spouse employment, such as the Joining Forces Initiative, Federal
Military Spouse Hiring Preference Rule (noncompetitive hiring authority)
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as authorized by the Federal Office of Personnel Management, Military
Spouse Employment Directive, state legislation passed on licensure
portability, etc. Another common legislative effort mentioned in
conjunction with Military Spouse Employment are Base Realignment and
Closure (BRAC) hearings and decisions.
Now, for determining the primary frame assess which sub-frames were coded as present, and
select the correct option available: whether that be one frame, a mixture of frames, all of the
frames, none of the frames, or finally select other if none of the options apply. Here again
you are coding the primary frames based on merely their presence or absence, so even if
there are more sub-frames utilized in one primary frame over another, you would still select
an option that would note both primary frames as present.
Next you want to determine the nature or types of the frames being utilized. Are they
episodic or thematic or a mixture of both? Here you will code for the presence of episodic. If
the article is episodic in nature, then code a 1, if it is thematic code a 0, and if it is both
episodic and thematic then code the articles as .5. An episodic frame would be an article
framed according to the perspective of a specific person or specific set of persons. A thematic
framing of the article would instead be generalized, speaking about groups or people in
general. Some articles will use both types of frames throughout. Examples of an episodic
frame would be a human-interest story on a specific military spouse, whereas a thematic
frame would discuss military spouses at large.
Last but not least, after reviewing the content of the article compare it with the data
set and note whether the article was printed more than once in a different newspaper. Often
times this will be discovered earlier in the coding process as you are reading the article and
recognize familiar content. Be sure to compare dates, news sources, and all content. If the
article is printed in a different news service, then code 1 for repeat. If the article is similar but
contains different portions of text and is printed on a different date/and or news service code
0 for repeat and treat as two separate articles. If the article is the same in terms of content and
news source, but printed on separate but close dates in time, then code the second as a double
in the newspaper ID column and empty all other codes for it. Also, only code for repeated
articles that reach an entirely different news audience than the first. In most cases, this will
only occur across military news sources as they attempt to reach every branch of the military.
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RECORDING CODING CATEGORIES:
Coding categories should be recorded as follows:
A. Newspaper ID
1. Associated Press
2. Washington Post
3. Washington Times
4. New York Times
5. Wall Street Journal
6. El Paso Times
7. The Virginian Pilot
8. Air Force Times

9.
10.
11.
12.
13.
14.
15.
16.

Navy Times
Army Times
DOD Documents
Federal Times
USA Today
The Fayetteville Observer
The Florida Times-Union
The Deseret News

9.
10.
11.
12.
13.
14.
15.
16.
17.

Q&P
C&P
E, Q, & C
E, Q, & P
E, C, & P
Q, C, & P
All
None
Other

B. Newspaper Group ID
0. Non-Military
1. Military
C. Date of Article
D. Relevance
0. Not Relevant
1. Relevant
E. Primary Frame Utilized
1. Economic Frame
2. Quality of Life Frame
3. Cultural Identity Frame
4. Prescription and Policy
Evaluation Frame
5. E & C
6. E & Q
7. E & P
8. Q & C
F. Nature of Frame Utilized
0. Thematic
1. Episodic
.5 Both
G. Repetition.
0. No Repeat
1. Repeat Article
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